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ADVERTISING CAMPAIGN SERVICES - BROADCAST OF THE VIDEO CLIP
DIRECT AWARD
1.  THE PURPOSE OF AWARD
In order to promote public awareness in the eligible area of the Joint Operational Programme Romania-Ukraine-Republic of Moldova 2007-2013 (JOP Ro-Ua-Md 2007-2013), program financed by the European Neighbourhood and Partnership Instrument, and to improve its visibility, Regional Office for Cross Border Cooperation Suceava (ROCBC Suceava) aims to broadcast a video clip in programme partner countries, Romania and Ukraine.
2. OBJECTIVES
· Increasing public awareness about the existence of the Joint Operational Programme Romania-Ukraine-Republic of Moldova 2007-2013, about its funding sources, about the geographical location of the communities that will benefit over the medium to long term by its results, about anticipated benefits.
· Improving the visibility of the programmme in the period March 2014 - May 2014, by broadcasting a video clip.

3. COVERAGE AREA OF MEDIA ADVERTISING SERVICES
Coverage area is partially the same as the core area of the Joint Operational Programme Romania-Ukraine-Republic of Moldova 2007-2013, defined as such in the programming document and includes:

(a) In Romania - the counties of Botosani, Galati, Iasi, Suceava, Tulcea and Vaslui
(b) In Ukraine – the oblasts of Odesska, Chernivetska
4. TARGET AUDIENCE
Public: all, 18+ 

5. AVAILABLE BUDGET
The total budget available is 30,000.00 EUR with VAT. The Contracting Authority will conduct the award of the following LOTS (parts):
LOT (1) described above - available budget is 15,000.00 EUR (including VAT) and 12,096.77 EUR (without VAT)

LOT (2) described above- available budget is 15,000.00 EUR (including VAT) and 12,096.77 EUR (without VAT)

The values were calculated having in view the iforeuro exchange rate for month of March 2014, 1 EUR= 4.5015 RON, see link : http://ec.europa.eu/budget/contracts_grants/info_contracts/inforeuro/inforeuro_en.cfm.

6. TERMS OF REFRENCE
6.1. Presentation of the tender
Because it may submit a tender for one or several lots, the tenderer shall submit a tender to the Contracting Authority (containing a technical offer and a financial offer) for each lot. There will not be accepted a single tender for two or three lots. In this case, the tender will be rejected as non-compliant.

The tenderer will support all costs associated with preparation and submission of his tender and the enclosed documents. ROCBC Suceava is not responsible for these costs.

Alternative tenders will not be accepted.
6.2. Estimated duration to perform services
The total estimated duration of service contract will be for 3 months (estimated from March 2014 - May 2014), after both parties have signed the contract.

The 30 seconds video clip, provided by ROCBC Suceava, will be broadcast on a period of 14 consecutive calendar days.

Within 14 calendar days after the completion of broadcast, the service provider shall submit to the Contracting Authority, an activity report showing the execution of the media plan.
Within 30 calendar days after the completion of broadcast, the service provider shall submit to the Contracting Authority an evaluation report on the impact of advertising services.
6.3. Compulsory requirements
a) Description of lots
Lot (1) 
For a period of 14 consecutive calendar days, within the time frame 10.00 - 20.00, the service provider shall ensure minimum 40 broadcasts of the video clip, which will cover the area described in section 3 (a) in Romania. After completion of broadcast, the service provider shall prepare and submit to the Contracting Authority, an activity report and an evaluation report on the impact of advertising services.
Lot (2) 
For a period of 14 consecutive calendar days, within the time frame 10.00 - 20.00, the service provider shall ensure minimum 55 broadcasts of the video clip, which will cover the area described in section 3 (b) in Ukraine. After completion of broadcast, the service provider shall prepare and submit to the Contracting Authority, an activity report and an evaluation report on the impact of advertising services.
Broadcasts must be balanced across the entire delivery period.

It is count as 1 (one) broadcast of the clip video if it can be seen throughout the coverage area described for each lot (Section 3, letter a or b). 
The calculation of the minimum number of broadcasts stated for each lot shall be in accordance with this requirement. 
For each lot, broadcasts from outside the specified coverage area will not be taken into consideration.
Note 1: 
These are minimum conditions and requirements. In case of failure, the tenderer will be disqualified.
b) The tenderer will demonstrate in the proposed mediaplan the way of covering the area described in Section 3 for each lot. 
Every TV station proposed by the tenderer must satisfy all the following conditions: 
i) should be at the top of the audience (national / regional / local). 
ii) agreed profile of TV stations: general, news, cultural.

iii) TV stations must have audiovisual and broadcasting license. 
Note 2: 
These are minimum conditions and requirements. In case of failure, the tenderer will be disqualified.
6.4. Content of the tender
Separate tenders for each lot will be submited. Tenders containing more than one lot will not be accepted.

TECHNICAL OFFER
If the tenderer is interested to purchase several lots, the technical offer will be prepared for each lot and shall contain:

1. General Mediaplan (Annex 1) which will demonstrate that the proposed TV station / mix of TV stations is / are covering the entire area defined for that lot. If the tenderer proposes a mix of TV, the general mediaplan will be accompanied by detailed mediaplans for each TV station.
2. Documents to demonstrate the coverage area for each TV station proposed: 
· studies / certificates issued by independent private companies or
· official internal documents provided by each TV station proposed.

3. Documents showing the audience and place occupied for every proposed station: 

· audience studies or reports that are issued by independent bodies or associations and are designed for TV audience measurement; studies / reports must include year 2012, or
· audience studies or reports issued by independent private companies (audit firms, market research institutes, etc.), including year 2012, or
· audience studies or official reports issued by the proposed TV stations, including year 2012.
It is compulsory that the studies/reports will specify the market share position. 

4. Official documents in order to prove the profile and target audience of each TV station proposed. 
5. Statement from the tenderer, certifying that each TV station has an audiovisual and a broadcasting license (in original).
Note 3: 
In case of failure in providing the above mentioned documents, the tenderer will be disqualified.

Note 4:  
Other documents than those referred to points 1-5 are not accepted. In case of failure, the tenderer will be disqualified.

Note 5: 
If following verification in the tender evaluation stage, it is found that the data provided is incorrect, the tenderer will be disqualified. 

Note 6: 
It is not acceptable to use TV stations focused on topics of scandal and / or other kind which can harm the image of the Joint Operational Programme Romania-Ukraine-Republic of Moldova and the Contracting Authority.
FINANCIAL OFFER

If the tenderer is interested to purchase several lots, the financial offer will be prepared for each lot and shall contain the price offered for each lot, in EUR, with and without VAT. 
7. GENERAL REQUIREMENTS

7.1. Activity reports
Within 14 calendar days of the completion of broadcast, the service provider shall submit to the Contracting Authority, an activity report showing the execution of the mediaplan. The report will be submitted before an invoice is issued.
7.2. The evaluation report on the impact of advertising services
Within 30 calendar days after the completion of broadcast, the service provider shall submit to the Contracting Authority, an evaluation report on the impact of advertising services (Annex 2).
If, as a result of conducting the award procedure, several lots were purchased by the same tenderer, an activity report and an evaluation report on the impact for each lot purchased will be presented.
The evaluation report on the impact of advertising services will aim to achieve the objectives referred to in section 2.

 The evaluation report on the impact of advertising services will include:

1. Price for performed services 

2. The objectives pursued and the percentage in which they were achieved
3. The impact obtained from the use of services

4. Sources of verification for the impact assessment. 
The evaluation report on the impact of advertising services will be published on the website of the ROCBC Suceava www.brctsuceava.ro and www.publicitatepublica.ro, and will be accessible to all interested persons.
At the end of the execution of the service contract, the following impact indicators will be evaluated (for each lot): 
	Description
	Target value

	Execution rate for mediaplan *

* annex to the service contract
	100%

	Number of people questioned after the completion of broadcasting
	min. 150

	Number of people who remember seeing the video clip, from the total number of persons interviewed
	min. 60%

	Number of people who have learned about the JOP Ro-Ua-Md 2007-2013 as a result of watching the video clip, from the total number of people who watched the video clip
	min. 60%

	Number of people who know about the sources of funding  or the main financier of the programme,  from the total number of people who watched the video clip
	min. 50%

	Number of people who can correctly indicate the geographical area of intervention of the JOP Ro-Ua-Md 2007-2013, from total number of people who watched the video clip
	min. 50%


a) Expected impact:
Quantitative results:

· (for both lot) 30 seconds video clip (the clip is produced by the program) will be broadcast within the time frame 1000 - 2000.
· Lot (1) minimum 40 broadcasts of the video clip, which will cover the area described in section 3 (a) in Romania for a period of 14 consecutive calendar days within the time frame 1000 - 2000
· Lot (2) minimum 55 broadcasts of the video clip, which will cover the area described in section 3 (b) in Ukraine for a period of 14 consecutive calendar days within the time frame 1000 - 2000
Qualitative results:
· people questioned after the completion of broadcasting have remembered seeing the video clip;

· 60% of respondents who watched the video clip, learned about the existence of the JOP Ro-Ua-Md 2007-2013;

· 50% of respondents who watched the video clip, can mention correctly: sources of funding/ main financier of the program;

· 50% of respondents who watched the video clip, can indicate correctly the geographical area of intervention of the JOP Ro-Ua-Md 2007-2013;

b) The evaluation report on the impact of advertising services will present: 
1. Execution rate of the mediaplan (attached to  the service contract)
2. The number of people questioned after the completion of broadcasting the video clip
3. The number of people who remember seeing the video clip, from the total number of persons interviewed

4. The number of people who have learned about the existence of the JOP Ro-Ua-Md 2007-2013 after watching the video clip, from total number of people who watched the video clip
5. The number of people who know the sources of funding / JOP main financier, from total number of people who watched the video clip
6. Number of people who can correctly indicate the geographical area of intervention of the JOP Ro-Ua-Md, from total number of people who watched the video clip.
Notă 7: 
The template of the questionnaire to be used for the collection of data, necessary for the evaluation report on the impact of advertising services, will be approved by ROCBC Suceava. 
Notă 8: 
Annex 2 will be used for the evaluation report on the impact of advertising services.
7.3. Ownership of tender
Except tenders submitted to another address than the contracting authority’s or after the deadline for submission, as well as those withdrawn which are returned unopened, ROCBC  Suceava retain all the tenders received for this tender procedure. As a consequence, the tenders can not be returned.

EVALUATION PROCEDURE

Evaluation criteria
Evaluation criterion is the most economically advantageous tender. 
The evaluation factors are: price (financial factor) and quality of the technical offer (technical factor).
8.1. Calculation algorithm 
For each lot, the tender submitted will be evaluated as follows:
Percentage of financial factor from total score        P (financial) = 50%
                  Percentage of technical factor from total score       P (technical) = 50%

The total score for each tender is calculated as:

P (total) = P (financial) x 50% + P (technical) x 50% 
Where: 

P (total) = total score
P (financiar) = financial factor score
P (tehnic) = technical factor score
8.2.1
Financial factor score
For each lot the score for the evaluation factor "offer price" shall be given as follows:
a) the lowest of prices of offers received (minimum price) is scored with 100 points;

b) a higher price than minimum price offered is scored as: 
P (financial)(n) = (minumum price/price(n) ) x 100

Where:


P (financial)(n) = score given to current offer



Price (n) = current offer price
Because the financial offer must be submitted in EUR and RON (with and without VAT), in order to provide scores, prices compared are prices in EUR and RON (with and without VAT)

8.2.2 
Technical factor score
For each lot, the maximum score for the technical factor (quality of the technical offer) is 100 points and is distributed between 2 sub-evaluation factors: the total number of broadcasts and the place ocupied by the TV stations in what concerns the audience.
· Maximum score for total broadcasts is 50 points 
a) the highest total number of broadcasts in the coverage area as defined in Section 3, is scored with 50 points, considering that minimum number of broadcasts is the one specified in the section 6.3;

b) total number of broadcasts less than the one described in paragraph a), is scored as:

P1 (technical)(n) = (total number of broadcasts (n) /maximum total number of broadcasts) x 50
Where: 

P1 (technical)(n) = technical score 1 of the current offer



Total number of broadcasts (n) = number of broadcasts proposed in the current offer
· Maximum score for place ocupied by the TV stations in what concerns the audience is  50 points
a) 1st place in the audience is scored with 50 points;

b) 2 nd place in the audience is scored with 40 points;

c) 3 rd place in the audience is scored with 30 points; 
d) where the place in the audience is not 1, 2 or 3, is scored 0 points 
For each tender, the score for this sub-factor will result as the average of the scores obtained by each TV station proposed according to the place ocupied in what concerns the audience. 
P2 (technical)(n) = technical score 2 of current offer
The final score for technical offer will be 
P technical (n) = P1 (technical)(n) + P2 (technical)(n)

Note 9: 
The final score of the technical offer must be at least 70 points. Otherwise, the tenderer will be disqualified.

9. AWARD PROCEDURES 
Cumulated annual value of the contract for ”Advertising campaign services” – broadcast of the video clip  to promote the  Joint Operational Programme Romania – Ukraine – Republic of Moldova 2007-2013 not exceed the equivalent in RON of EUR 30,000 without VAT and according to GEO no. 34/2006, (updated),  article 19, will apply direct award procedure.
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